Brochure Lesson Plan 1

Create A Brochure Describing a Place or Organization (informs, educates, persuades) 

One way that people learn about places, people, or things that they do not know is by reading about them. But what if they don't have time to read a whole book or they just want a quick overview of the subject? Businesses often use brochures to inform, educate, or persuade — quickly. They use a brochure to grab the reader’s attention and get them interested enough to want to know more. 
A brochure for a new convenience store might have a map and list of all the locations around town and a brief description of the types of food products it sells. The brochure for an Animal Shelter may give facts about abandoned animals, pet overpopulation, and the importance of spraying and neutering programs. A travel brochure may show beautiful pictures of exotic places — making you want to visit that city or country. 
These types of brochures tell enough about a place or an organization to get your interest and make you want to know more. 
Task
Create a brochure on Microsoft Publisher that informs and educates future 6th grade students on the culture, history, and/or events at North Cumberland Middle School.  The layout of the brochure will be in the form of a tri-fold.  You can use a search engine to obtain the school logo.  Your teacher will provide you a picture of the school if you choose to include it in your brochure.  For this project, you may work with a partner. (no more than two and you may work alone).  I will need a copy of the brochure from each individual student. You and your partner will have a separate definable part of the brochure.  For example, one student could be responsible for the sports activities and another could have a side that has a historical perspective of the school.
Template
A template is a pre-designed design layout.  There are many templates available for all the Microsoft Office products including Microsoft Publisher.  Some of the templates are already built into the program(s) however; in order to access a brochure template (tri-fold) you must go to the Microsoft web site.  You can access the site by opening Microsoft Publisher and choosing the help menu on the menu bar.  Then, you can search for a brochure template and example of a tri-fold designed brochure.
 The brochure is not an in-depth study of a topic but it should give enough information to grab and keep the readers interest from start to finish. 
A brochure may cover a broad topic but it shouldn't contain so much information that it overwhelms the reader. Choose 2 to 3 key points about          to describe. If there are other important elements, consider listing them in a simple bullet list or chart somewhere in your brochure. 
In addition to what your brochure says, you must decide the best format to present your information. Different formats work best for brochures with lots of text, lots of pictures, and small blocks of text, lists, charts, or maps. You'll need to find the format that works best for your information. 
Resources
Brochure Checklist and Resources 
http://desktoppub.about.com/od/lessonplans/l/aa_brochurextra.htm
Steps
First, write down what you currently know "off the top of your head" about your topic. If it is a place, describe the location. Write down any key landmarks, interesting tourist spots, or historically significant locations that you now know about. If it is an organization, write down what you know about that group, its' mission or purpose, its' membership. 
1. Look at sample brochures online by using a search engine. Identify those that have a style or format you might like to imitate or borrow. See how much detail each type of brochure includes. 
2. Research your topic. Use the materials provided in the classroom or from other sources to gather more details about your topic. From these materials and what you already know about the topic start picking out 5 to 6 significant or interesting facts that you think you will want to highlight in your brochure. 
3. Use the Place Checklist or the Organization Checklist for questions and ideas on what to include in your brochure. 
4. Using the Brochure Checklist, list the major components of your brochure. Mark out any components you wish to omit from your brochure. Write headlines and subheads. Write the descriptive text. Make lists. 
5. Sketch out some rough ideas of how you want your brochure to look — including any graphics you think you want to include. (Your software may come with a collection of clip art; if you have access to a scanner you may be able to scan artwork from clip art books; if you have access to graphics software you may be able to draw your own graphics.) Try out different formats to fit your text. Edit your text to fit your layout. Experiment. 
6. Using the page layout software available to you, transfer your rough sketches to the computer. Your software may have templates or wizards that will provide you with even more ideas. 
7. Print your final design and fold as necessary. Note: the brochure will have to sides.  Place the two sides together and staple them and fold accordingly.
Evaluation
Your teacher and your classmates will use the criteria listed in the checklists accompanying this lesson (Brochure Checklist and Place or Organization Checklist) to see how well you have presented your topic. You will be using the same criteria to judge the work of your classmates and providing input to your teacher. Not everyone will agree on the effectiveness of a single brochure but if you have done your job well, most readers will agree that your brochure gives them the information they want and need, is easy to follow, and makes them want to know more. 
Conclusion
The brochure as an informative, educational, or persuasive device must present information in a clear, organized manner. It should give enough information that the reader won't be left wondering "what's this really about" but should also be a "quick read" so that the reader doesn't become bored before reaching the end. Because it doesn't tell the whole story, it should contain the most important parts of the story. Give the reader the most significant, most interesting facts — the information that will make them want to find out more.
